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BASIC INFORMATION ABOUT THE SUBJECT (INDEPENDENT OF THE CYCLE)

Module name

Consumer in the food market

Language of instruction

English

Prerequisites

None

ECTS points hour equivalents
(30h = 6 ECTS; 15h = 3 ECTS)

Contact hours (work with an academic teacher): 9
Total number of hours with an academic teacher: 9
Number of ECTS points with an academic teacher: 1
Non-contact hours (students' own work): 9

Total number of non-contact hours: 9

Number of ECTS points for non-contact hours: 1
Total number of ECTS points for the module: 2

Educational outcomes verification
methods

Short essay

Description

Every human being has a right to adequate food. All countries worldwide are
obliged to support providing food security which is in line with UN Sustainable
Development Goal No 2. Zero hunger. Consumer in the food market requires special
protection. Consumers have recently become more conscious about health and
environmental issues, which has stimulated interest in the organic food market.
Students will learn about ensuring food security worldwide, the position of
consumer in the food supply chain and recent sustainable consumption patterns.
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